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Hotter Shoes Announces New Digital Hub Openings with Garden Centre 

Partner Notcutts  

 
8 June 2022 
 

Leading footwear brand Hotter Shoes, an Unbound Group plc company, announces the opening of two 

digital hub openings this month with national garden centre Notcutts. The digital hubs will open at Notcutts 

Rivendell, Cheshire, and Notcutts Garden Pride, East Sussex on Thursday 16 and Thursday 30 June 

respectively.  

 

These are the latest development in Hotter’s ongoing partnership with Notcutts, established in 2021 with 

the opening of the brand’s first digital hub at Notcutts Wheatcroft in Nottingham; and forms a key part of 

Hotter’s strategy to develop its instore presence with selected partners and use its differentiated technology 

for a high-quality customer experience. 

 

Since Hotter’s digital transformation – begun in 2019 and accelerated by the pandemic – the business has 

focused on investing in an immersive digital experience for consumers, building its name as a digital-first 

brand. With an uncompromising focus on comfort and fit delivered through the use of differentiated 

technology, Hotter offers bespoke shoe fitting experiences using the latest precision fit technology instore, 

online and within its app. 

 

The digital hubs will showcase the brand’s Customised Comfort products, which can be purchased in store, 

plus will feature a digital kiosk so customers can browse the full range of Hotter products – which have 

over 40 different fit combinations – before ordering directly from the Hotter distribution centre. 

 

Utilising 3D Footprint™ technology to deliver a unique precision fit experience to customers, these digital 

kiosks use scanning technology to enable the customer to understand their foot shape and precisely 

measure foot length and width for a bespoke shoe fitting experience. And, by syncing this data with online 

customer profiles, Hotter can then offer a digital, bespoke shoe fitting service to customers not only when 

in store but at home as well. 

 

A key outcome of Hotter’s digital transformation was pivoting towards digital channels whilst maintaining a 

right-sized and profitable store portfolio – now comprising 17 Technology Centres and 8 garden centre 

concessions in the UK.  

 

As part of this, Hotter will continue developing its partnership with Notcutts, expanding the brand’s reach 

and proposition to new and existing customers around the UK. 

 

Today, with Covid restrictions removed and the increased popularity in gardening over the last two years, 

with garden centres seeing sales growth ahead of pre-pandemic levels1, Hotter is well positioned to 

capitalise on more customers returning to enjoy physical retail experiences and garden centre retail 

opportunities. Alignment of Hotter’s target 55+ demographic and the core garden centre audience provides 

Hotter with the opportunity to continue building its 4.6m customer database, representing 29% of 55+ 

women in the UK. 

 
1 https://gca.org.uk/garden-centres-saw-green-shoots-of-recovery-in-2021/  

https://gca.org.uk/garden-centres-saw-green-shoots-of-recovery-in-2021/


 

 

As announced 12 May 2022, Hotter performed strongly in Q1, delivering a double-digit increase in revenue 

against the comparator period last year as well as an improvement in gross margin. The company is seeing 

the benefits of its omnichannel strategy with the performance of the retail estate being especially pleasing. 

Hotter continues to deliver as a digitally led business and has in the last 3 years invested more than £1.5m 

in technology, including in its new augmented reality app, website, instore 3D Footprint technology and 

scalable cloud-based headless commerce platform. 

 

Ian Watson, CEO of Unbound Group plc, commented: 

 

“We are delighted to launch two new digital hubs, continuing our partnership with Notcutts and extending 

our successful digital Footprint in the UK in line with our ‘right-sized’ store portfolio strategy and our 

repositioning as a digitally led business. 

 

Whilst we continue to invest in developing our digital channels and online shopping experience, investing 

in our instore experience remains critical, and it is important that we continue to deliver high-quality and 

bespoke in-person retail experiences for our customers.” 

 

Julie Murray, Marketing and Customer Care Director Notcutts, added: 

 

“We are looking forward to opening Hotter’s digital hubs at two more of our garden centres, following the 

success of the first hub at Notcutts Wheatcroft.” 
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Notes to Editors  

Unbound Group plc 

Unbound Group plc is the parent company for a group selling a range of brands focused on the 55+ demographic. 
Unbound Group will build on the solid foundation of Hotter Shoes, its current main business, to grow value through its 
curated, multi-brand retail platform, all while supporting the active lifestyles of the 55+ demographic through a broad 
range of products and services. Unbound Group’s offering expands beyond footwear and will feature third-party 
complementary brands alongside new Unbound Group brands, as well as Hotter. 

Hotter Shoes – an Unbound Group Company 

Hotter is one of the UK’s leading specialist footwear brands, selling over 1.4 million pairs of shoes per year. Hotter 
footwear has an uncompromising focus on ‘customised comfort’ and the perfect fit through the use of its differentiating 
technology, including its e-commerce platform, 3D foot-scanning machine and augmented reality app which enables 
the consumer to try products virtually from home. Hotter has been transformed from a retail to a digitally led, omni-
channel business over the past 3 years, and sells its footwear globally to over 4 million customers online via its direct 
mail order channel, targeted 17 Technology Centres and 8 garden centre concessions in the UK. Digital partnerships 
have been established with several online retailers including Next, John Lewis, The Very Group and M&S. Hotter has 
a clearly defined, large and growing target demographic, and now reaches 29% of the female population in the UK 
over the age of 55. 
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